. . What Fast-Growing
lite Recruit Wellness Brands Get Right
N WSIett About Consumer Trust?

Consumers buy credibility, not just claims. Fast-growing wellness brands earn that credibility by pairing transparent science, clear
labeling, customer proof, and rapid but responsible storytelling.
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Case Study inspiration

The Guru Nanda

Guru Nanda builds Ayurveda-inspired oral
care, aromatherapy, and supplement
products from Buena Park, CA, positioning
“nature + clinical-style evidence” in its
branding. The brand emphasizes ethical
sourcing, visible clinical tests on product

How growth + proof + transparency
shapes trust

Many challenger wellness brands scale
quickly by leaning into DTC storytelling and
retail expansion then amplify credibility
with awards and verified tests.

pages, and an active social / DTC push to ' ) ) )
move traditional rituals into mainstream oral- , Example case in point: Guru Nanda LLC scaled into
care routines. g fast-growth lists and industry recognition while

navigating public scrutiny.

Key Takeaways

Listed on the Inc. 5000 as a fastest-growing private

Clinical evidence (brand-led) company.

The company publishes a randomized, double-blind
placebo-controlled whitening study for its oil-pulling oral
rinse showing statistically significant shade improvements.

Regulatory / oversight moment

n ™ / Advertising review bodies recommended discontinuing certain
Leadership recognition

whitening/enamel-safety claims a public example of how

\ substantiation and messaging must align.
Founder visibility in entrepreneur programs (EY

Entrepreneur Of The Year finalist/winner) signals investor
and partner confidence.

To know about the full insights

Visit our latest newsletter on our website under the Nutraceutical Market section.

Products earn attention, but people build trust and Elite Recruit LLC connects nutraceutical brands with the talent that turns
credibility into growth.
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