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While traditional formats still lead, “food-like” forms are rising

e Capsule i’) e Powder -
e Tablet (hon-chewable) =) e Liquid (multi-serve bottle) hy
e Gummy i § o Gel o
e Chewable / dissolving tablet > e Shot (single-serve) o

e Other o

Why consumers are shifting?

 Close to whole-foods [ food-like experience

e Expect transparency around ingredients, sourcing, and
dosage
¢ Desire flexibility and room for customization
* Single-serve (e.g. shots) feel “real” and “fresh,” with
L
sense of being concentrated o O
What does the ideal delivery method look like?
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* Easyonthe go 2 e Science that backs it up ;_-,_7_._(;
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e Cleaner & Better for You o

“How” (when reality knocks on the door)

e Load the full “clinical” dose

¢ Ingredient compatibility

« Oil vs. powder decisions; innovations at the ingredient level (e.g., microencapsulation, liposomal systems)
« Compare composition & bioavailability (ingredient forms + finished dosage form)
¢ Flavor & color (sugors, excipients) trade-offs

 Matrix choices (vegan options: not bad vs. GOOD)

« Manufacturing process: temperature, pH, need for overages

« Stability & shelf life

e Storage, shipping, supply chain, travel

e On-the-go usability

e Packaging

e Costs

Innovation in action (examples called out)

e Candyceuticals & 4&@% e Strips & melts
(55 3
~a (orally dissolving formats) — “Powered
It & jet” call t
« Smart coffee (e.g., shroom/energy concepts) by melt & jet” called ou

[ ¢ Flavor & texture innovation
¢ Drinkables & new ways to look at hydration

¢ Energizing chocolates




