
As plant-based protein becomes a baseline expectation, not a novelty, winning brands will focus on:

Benefit stacking: Pairing protein with fibre, gut-health ingredients or micronutrients.

Radical transparency: Testing, traceability and responsible sourcing non-negotiable.

Category integration: Expanding beyond shakes into snacks, meal kits, bakery, kids’ nutrition and RTDs.

Sensory leadership: Delivering taste and texture that outperforms legacy plant formats.

Lifestyle-specific messaging: Communicating distinct value for athletes, busy workers, parents and older

consumers.

Plant-Based Protein: The New Mainstream for Every Lifestyle
Plant-based protein has officially crossed the threshold from trend to mainstream nutrition. What began as a niche vegan alternative is now a foundational
ingredient in everyday foods, beverages, supplements and performance formulas. Market forecasts across major research groups now point to strong, sustained
growth through 2030 and beyond, driven not only by vegans and vegetarians but by the much larger flexitarian majority.

Why Consumers Are Choosing Plant Protein

What Stood Out at 

Plant Protein for Every Lifestyle

What Brands Need to Do Next?

Across surveys in 2024–2025, consumers consistently cite the same top reasons:
Health & digestion: lower saturated fat, lactose-free, and easier on the stomach for many.
Clean eating mindset: shorter ingredient lists and “clean label” claims are increasingly prioritized.
Sustainability: willingness to pay a premium for environmentally responsible options remains high, especially
among younger consumers.
Everyday versatility: smoothies, snacks, breakfast bowls, bars and even family meals now incorporate plant
protein without compromising familiarity or convenience.

At SSG 2025, the evolution of plant-based protein was unmistakable. Three themes dominated the floor:

Taste parity: Several exhibitors showcased next-generation pea and fava proteins with improved flavor neutrality, 
cleaner formulas without masking agents.

New protein sources:
Upcycled sunflower seed flour
chickpea concentrate,
and fermented protein matrices, were major highlights—offering better functionality and sustainability.

Clean-label safety: With rising consumer scrutiny around heavy metals in:
plant powders,
brands 
emphasized third-party testing, transparent sourcing, and certifications.

Plant-based protein now stretches across every demographic and life stage:
Active & performance consumers: Improved amino acid balancing has made plant-based a serious sports nutrition
option.
Busy professionals: Grab-and-go shakes and bars with clean profiles appeal to time-poor but health-conscious
adults.
Children & families: Familiar formats—nuggets, yogurts, pastas—help parents balance taste and nutrition.
Healthy aging: Older adults embrace plant protein for heart health, digestion comfort and weight management.
Sustainability-focused shoppers: Eco impact remains a major deciding factor for a growing cohort willing to
choose greener alternatives.

One ingredient platform = multiple lifestyle stories.
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Your next step shouldn’t be a guess. 

https://elite-recruit.co/info@elite-recruit.co +1 (518) 205 3549

Unlock the Talent Powering the Future of Plant-Based Nutrition

The plant-based and functional nutrition space is evolving fast, and the brands leading the way are backed by exceptional talent. At Elite Recruit, we connect

companies with the R&D innovators, formulation experts, supply chain specialists, and commercial leaders driving next-generation plant protein, RTDs, clean-

label solutions, and sustainable food technologies.


